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Digital storytelling
starts with good
stories !!




What is the value of
digital/new media
based story making, in
the academic and
personal lives of
students”?
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What makes stories
work”? Why and how are
they universal?
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execute new media
narrative” Specitically

what tools can they
use”?




oW can teachers help
students plan and
execute new media
narrative? Specifically
what tools can they
Use?

What makes stories
work” Why and how are
they universal?
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What is the value of
digital/new media
based story making, in
the academic and
personal lives of
students”?
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Digital
storytelling
In education




Bloom applied to making media

Bloom's Cognitive Taxonomy. Bloom developed a taxonomy of
cognitive stages that also serve as learning objectives for teachers
creating learning experiences. As the stages progress from knowledge
to evaluation, they can be seen as geoing from basic to sophisticated,
representing increasing levels of intellectual development and utility.
The media development process draws upon this progression of
cognitive steps and mirrors them closely.

Please note that I added two stages:
creativity and publication. Bloom's taxonomy 4
was developed during a time when the tools,
pedagogy and sacial impetus for students to
create original wark were rather weak. Thus
the highest rung in the Bloom ladder was
evaluation. Fast forward to the digital age,
when creativity tools are abundant, and the
new ISTE standards promote innovation and
creativity. The result is that the ability to
create becomes an important high end
cognitive function.

Part of creativity is contributing to the saocial

mediasphere by publishing what we create. While publication venues
were sparse in Bloom's day, now they are abundant. Thus students
are always actively creating and updating a portfolio, whether
formally or informally, that is often open to the public.

I also ask the question whether we need one more phase:
cooperation, and further, if we do, where it should fit into the
hierarchy. 1 believe what we are discavering is the limiations of a
taxonomy. They are quite ordered and easy to follow, but don't
embrace more lateral kinds of thinking in which a learner can be at
more than one level at the same time.

jasonOhlerldeas.com
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Twenty Revelations
...digital storytelling,

new media literacy In
education




Revelation 1:

| kKnow only one thing for
certain about the technologies
that await us in the future: we’ll

find ways to tell stories with
them. Stories are
universal, across time

and technology.




PIGITAL &

Storytelling“

Revelation 5:
Art Is the 4th R.




Revelation 7:

It is the special
responsibility of teachers

to ensure that students
use technology to serve
the story and notthe
other way around.




Revelation 10:

Stories help us make
sense out of the

chaos of life.




Revelation 11:

Story provides a powerful
metaphor, framework, and

set of practical processes
for resolving issues,
educating ourselves,

and pursuing our goals.




Revelation 12;

Students need to
become heroes of their

own learning stories as
well as of the stories
they tell with their own

lives.




Revelation 14:

Combining creativity and
critical thinking through

storytelling, defines an
iImportant pedagogical
frontier: creatical
thinking.




Revelation 15:

Digital stories allow today’s
students to pursue

academic content in their
own language. Stories
can be used to tell truth,
fiction and everything Iin
between.




Revelation 17:

Digital stories combine
traditional and emerging

literacies, engaging
otherwise reluctant
students in literacy
development.




Revelation 18:

Digital story creation
offers an effective means

to teach media literacy,
especially in an era of
fake news. To create
media, you have to
deconstruct media.




Revelation 20:

Technology doesn’t make teachers
obsolete. Quite the opposite. Now
more than ever, students need the

guidance and wisdom that teachers
offer to help them use
technology with care and
to tell their stories with
clarity and humanity.
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What makes stories
work”? Why and how are
they universal?
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lists vs. stories

Problem Resolution

VS.
story arc

Beginning —» Transformation? —» End

A

why stories?



story core...

Problem
(tension)

Solution
(resolution)




First, a story

with a beginning, middle and end




Legend of the
lunch sandwiches




Uncle Albert

Who has a voracious appetite




story core: components

Have a problem
Face a challenge

Solve/resolve problem

Get in trouble

Have a question

Overcome challenge
Get out of trouble

Meet an obstacle

Confront a monster

Answer the guestion
Overcome the obstacle

Make a promise
Feel afraid

Slay the monster

Fulfill the promise
Overcome your fears

| ook for treasure

Find the treasure

Embark on journey

We want to know about
your “failures” - when
you tried something anad
it didn’t work out. We
call this learning.

Changing, learning
TRANSFORMATION

What does your

character realize?

End your journey

Have ideas, be inspired
Realize, learn, figure stuff out
Get creative, become smarter
Grow, become more mature
Learn about yourself, others

Develop a better conscience
Take more risks, be braver
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story core: problems

Resolution
Inside psablems...
Outside problems

A
TRANGF GRMATION




story core: illustrated

new you...

Changing, learning
TRANSFORMATION
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Two rules...



Rule #1

Story first
...digital 2nd




Rule #2

No rules,
only guidelines




Classroom reality



storyconcepts search

lassic Flipcard Magazine Mosaic Sidebar Snapshot Timeslide

Story Making Tools

- Return to jasonOhlerldeas -

How to Make a Story - Process Notes

In this blag post, | describa in the simplast possible terms, how to plan far and create a story that

works as a story, regardless of the technology you use. My approach assumes you are busy and
have no budget. It also assumes that if your story is sclid, a lack of resources won't matter - a

good slory always shines.

Would you like the handout? If you would like a handout that you can madify for your

Story Concepts jasonOhlerldeas.com



http://storyconcepts.blogspot.com/
http://jasonohlerideas.com
HTTP://storyconcepts.blogspot.com/
http://jasonohlerideas.com

Putting it all together....




story creation process...

1. Plan: draw story map



story map: arc

Solution

Problem

Beginning — Transformation? — End



story map: arc
Problem lution

A

Beginning — Transformation? — End



story map: arc

Solution

Problem

Beginning — Transformation? — End



VPS, basic...

Problem Solution




story core...

Problem
(tension)

Solution
(resolution)




On one sheet of paper...

Problem
(tension) ]

‘ A Solution
| I (resolution)




On one sheet of paper...




story creation process...

1. Plan: draw story map, peer pitch, finalize



peer pitch story core...
o DYEBIEMN clear?

. ension) .
1 ieresfm
e solution clea —

Solution

interesting?

e transformation N _—
clear? interesting?

Transformation
owth

clear? nteresting?



story creation process...

2. Write: 1/2 to 1 1/2 pages (play time?)

3. Put: your writing into a “2-column” story
table

4. Describe media: In “column 2” describe
what we see, hear



story creation process...

1. Plan: draw story map, peer pitch, finalize
2. Write: 1/2 to 1 1/2 pages (play time?)

3. Put: your writing into a “2-column” story
table

4. Describe media: In “column 2” describe
what we see, hear

CS. Speak/record: record/listen/rewrite D
6. Get media: collect citations as you go



story creation process...

/. Create/reserve: title page
8. Add: pictures, video
9. Add: citations

: Got time?
If time: . Peer review
9. Add: music rough drafts

10. Add: transitions, effects
11. Export: final piece (Quicktime, WMV, ?)
12. Perform: for public, post ...where?



Choices



Kenn Adam’s Story Spine

Story map choices

Aristotle simplified T

But one day...

Because of that...

Because of that...

Because of that...

Until finally...

Ever since then...

The moral of this story is...

arc, basic... VPS, basic...

Problem Solution

Problem Solution

v

A A

Beginning + Transformation? — End | Beginning + Transformation? = End

Cillwgham, 2003, maodified Obler, 2005



More detailed media
development process



media dev process...

Media Post- Performance,
planning  Pre-production Production production distribution
e ideas . : * finish creating, |+ mix, add
make media editing media transitions, |[e showing in class,
* :Eg%ﬁng list components titles community
* gatggr fehn (voice-over, e add credits & |+ Web posting
e story map media ‘ music, pics, citations . local TV?
* peer components VldeO, scans, SNy . - ' :
pitching [ begin editing | etc.) . & * local festival?
e research | raw media « assemble * final editing | . pyp?
scripting | €omponents media into final |« export final |. hotifying others
writing  |* begin creating | Pproduct product to
. story- new ones + formative ;gﬁ‘gglt’le
boarding FEVIEW
e re/telling




cake dev process...

Cake Post- Performance,
planning  Pre-production Production production distribution
" . make e finish e frost
e ingredients ingredients » decorate e cut back
» brain list * taste test e add candles s
storming . assemble cake ) . e notifying others
. rescarch |* 8ather, buy * give credits to|, sora distribute
ingredients e bake, let cool who all
* peer e helped e seconds anyone?
pitching |-~ aring » take leftovers to
advice #dough, * share recipe
rosting, etc.)




media dev process...

The “how to do just
about anything”’ process



media dev process...

Media Post- Performance,
planning  Pre-production Production production distribution
e ideas . : * finish creating, |+ mix, add
make media editing media transitions, |[e showing in class,
* :Eg%ﬁng list components titles community
* gatggr fehn (voice-over, e add credits & |+ Web posting
e story map media ‘ music, pics, citations . local TV?
* peer components VldeO, scans, SNy . - ' :
pitching [ begin editing | etc.) . & * local festival?
e research | raw media « assemble * final editing | . pyp?
scripting | €omponents media into final |« export final |. hotifying others
writing  |* begin creating | Pproduct product to
. story- new ones + formative ;gﬁ‘gglt’le
boarding FEVIEW
e re/telling




documentary options...

1. 3rd person narrator

2. 1st person protagonist (Moore)
3. 1st person included (Burns)
4. 1st immersive (King John)
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What makes stories
work”? Why and how are
they universal?



VWhat does it
look like?




Digital story in
content area



Media viewing advice

To keep students from

zoning out, present a

discussion question to
follow viewing



Animating a Rolling Ball

Glen Bledsoe’s students






Digital story
illuminating

personal growth
by Jess Giddings
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Healing Through——

DIGITAL STORYTELLING



The Reluctant
writer
story vs. production






Media literacy
green screen,
music, fake news
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NEW MEDIA

narrative
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See the Steps @
jasonOhlerldeas.com


http://jasonohlerideas.com

Movie Music Sequence 1 - without sound



Movie Music Sequence 1 - with sound



Movie Music Sequence 2



Movie Music Sequence 3



Assessment



assessment...

The “A for
anything that
moves”
syndrome...




DIGITAL @ .

Storytelling®"* .

Assessment

Reason teachers don't require
more new media projects from
students??

Not comfortable assessing
new media...

So, let’s help them...

Role of media grammar in new
media...
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Storytelling“e

A digital story is:
» Just tip of iceberg
» Portfolio unto itself

. =

Beneath story: storyboards, story maps, scripts, photos,
footage, music, logs, media lists, narratives,
treatments...lots of writing “under the radar”...if it ain’t

on the page...




s innotivity, Okt
critique £



Simple rubric...

* story- story core?

* media use- alignment?

* research- well done?

* pnarrative production- bumpless?
* writing- meets your standards?

* planning- process followed?

*x voice/creativity- present?



Simple rubric...

* media use- alignment?



Media

development
advice




On one sheet of paper...




VPS, detailed...

Middle

(tension) A (resolution)
r )

Problem Solution

question - ques. answered

- opportunity met

- opportunit ]
- clggllenge d (COnﬂICt, grOWth) - challenge met
- goal - goal met
“the call to Closure

adventure...




start anywhere...

Problem Solution

Opportunities,
challenges, problem
scenarios at school? Sta
here...

In search of solutions to
school or classroom
issues? Start here...

Key growth, development
you want to encourage?
Start here... l




...work with
what you have

NEW ML I? | A
narrative



- Costs, resources -

rule of 80/20...

hitting the
production wall

First 80%
- project completion -

Last 20%
————



- Costs, resources -

rule of 80/20...

hitting the ~\
production wall """\

last 80%

First 80%
- project completion -

26

Last 20%
————



Don’t let the

perfect be the
enemy of the good




Make the first
story personal
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File Ecit View History Bookmarks Window Help 190D T 4H 3 M

jcome to Facebook - Lo

ittps //www.facebook.com

J iCoogle  [Z Production Manager 7 (8) Facebock [y Felix [y Fieiding Lisrary

facebook

Sign Up
Facebook helps you connect and share with It’s free and always will be.
the people in your life.

Your First Namer Your Last Name
a J
. 0 j | 2 .
b & A e 8 Your Email
< N ‘rl
=, 0 — Y - :
S S 25 Re-enter Email
g
( i
[) > & 5 New Password
Birthday:
Month: & Day: & Year: 4 Why do | 1eed ¢ provide my
hirthday?

O Female © Male

For my mother - Dr. Lisa Swain
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Go tell
your story!
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Go tell
your story!



http://www.committedsardine.com

extra material



transmedia




Tansmedia

Storytelling
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tra ]

PISODES SCHEDULE | NEWS &SPORTS EXTRAS | SHOP

HER(DES

MAIN ABOUT v v NSODE GUIDE

. “hondize. ont

nbc.com/heroes/ Oct 6, 2013



http://www.nbc.com/heroes/

. The whole buffalo...

Kring




tra ]

PISODES SCHEDULE | NEWS &SPORTS EXTRAS | SHOP

HER(DES

MAIN ABOUT v v NSODE GUIDE

. “hondize. ont

nbc.com/heroes/ Oct 6, 2013



http://www.nbc.com/heroes/

EXCLUSIVE

MESSAGE BOARDS LATEST PHOTOS
TWITTER EPISODE PHOTOS
9TH WONDERS OFFICIAL ARTWORK

e DISCUSSIONS FAN ART

e GALLERIES

e NEWS

e INTERVIEWS

e OLIVER GRIGSBY

transmedia

COMMUNITY

SYLAR TRIVIA
WHERE IS HIRO?
HEROES TRIVIA

ABILITIES QUIZ
HEROES CARNIVAL
HEROES SURVIVAL
HEROES VERSUS
SURESH'S LOFT










transmedia
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Impacts on
Educatlon7

intelligences media




more maps



arc, basic...

Problem,

X Solution,
questi

esponse

Beginning = transformation, —— End
learning?



Dan Harmon,“Community” and The Hero’s Journey

1 1. A character is in a zone of comfort

O e o
// \’\ 2. But they want something

| | 3. They enter an unfamiliar situation
7 n 1 3 4. Adapt to it

z
/'/ 5. Gel what they wanted
>'\ 4 d

6. Pay a heavy price for it
3 7. Then return to their familiar situation
8. Having changed



http://gointothestory.blcklst.com/2012/02/how-dan-harmon-drives-himself-crazy-making-community.html

More maps...
Freytag’s story pyramid

Climax

Rising action Falling action




More maps...
McKee

INCITING
INCIDENT

iconsci i - CONSCIOUS

inner
e - conflict OBJECTS

OF DESIRE
SPIN E {___ personal

o conflict 1UNCONSCIOUS
R | T extra- 1 OBJECTS

unconscious desire  ~Personal "I OF DESIRE
confhct-"

Bringing life back into balance...
watch “Adaptation”...

From STORY by McKee



More maps...
Aristotle

- - Middle - -  Peripeteia

complication anagnowsis

(transformation, reali

tying of the knot untying

Beg:inning ;End

(denouement)

Aristotle - Story Map/Diagram

From THE POETICS by Aristotle



More maps...

INCITING
INCIDENT

CONSCIOUS
OBJECTS
OF DESIRE

SPINE personal
- conflict UNCONSCIOUS

y S~ extra- 1w OBJECTS

unconscious desire  ~Personal 1 OF DESIRE
conflict-~"

T

Bringing life back into balance...
watch “Adaptation”...

From STORY by McKee



More maps...
McKee

THE
QUEST

lous desire | , CONSCIOUS
OBJECTS

p OF DESIRE
personal

conflict UNCONSCIOUS
TS extre- 1w OBJECTS

“personal 1 OF DESIRE
conflict-~"

SPI Ee—
N

Bringing life back into balance...
watch “Adaptation”...

From STORY by McKee



More maps...
McKee

Bringing life back into balance...
watch “Adaptation”...

From STORY by McKee



arc, basic...

Problem,
questi

Solution,
sponse

—

A

Beginning = transformation, —— End
learning?



story map: arc

V>

transformatjon » End
change, learning?

=

Beginning =»



story map: arc

Beginning = — End



script stuft
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Two=-column story table

Narrative (voice) Images, media

Once upon a time there was
a student who wanted to Image of me,
'_cell a Qigital story, but she Wondering
just didn’t know what to
talk about. She wondered a
lot- what would be most
interesting to her? To her
audience?

That night at dinner she
asked her parents if they Image of family
had any good stories. They dinner

told her about her
grandparents, and her early
days as a baby (very
embarrassing), and on and | Me,

on. Still, it wasn’t what she |embarrassed -
was looking for.

So, she went to see a Psychic, myself
psychic... huddled around
crystal ball,

SpooKy music
playing.




Two=-column story table, with pics

Narrative (voice) Images, media

Once upon a time there was a student who
wanted to tell a digital story, but she just didn’t
know what to talk about. She wondered a lot-
what would be most interesting to her? To her
audience?

Image of me, wondering
(http://www.clipart.com/en/close-
up?0=2837683&a=p&q=girl%20thinking&k_mode=
all&s=22&e=42&show=&c=&cid=&findincat=&g=&c
¢=55:0:119:1:4:10:24&page=2&k_exc=&pubid=&col
or=&b=k&date=)

That night at dinner she asked her parents if
they had any good stories. They told her about
her grandparents, and her early days as a baby

S 3 N
NS o~

Im bf fahﬁ dinm;r"
(http://www.flickr.com/photos/avixyz/4
85917364/)

(very embarrassing), and on and on. Still, it
wasn’t what she was looking for.

Me embarrassed
http://downloads.clipart.com/349
18371.jpg?t=1277307335&h=a7b
2d5c6effabf18a4f962fa3eaa9cc8&
u
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old Story
Overview




On one sheet of paper...

Dillingham, 2003, modified Ohler, 2005



start anywhere...

Problem Solution

Opportunities,
challenges, problem
enarios at school? Star

N\

In search of solutions to
school or classroom
issues? Start here...

Key growth, development
you want to encourage? l

A

Beginning = Transformation? —.End

/ I rarely start here... Moral you want to
feature? Start here...




story process
1. 1deas, goals



story process

2. story mapping



story process

3. research



story process

4. writing



story process

5. then tech stuff






story core illustrated...

new you...

Transformation
(emergence, rebalancing)



story core illustrated...

new you...

Transformation
(emergence, rebalancing)



arc, basic...
+

Problem, Solution,
questWesponse

—

A

Beginning = transformation, —— End
learning?



Problem, Solution,
question response

—

A

Beginning = transformation, —— End
learning?



Transformation
overview




3 levels...

NON UG WN

oo

. Physical/kinesthetic - strength, dexterity,

realizing potential

. Inner strength - courage, realizing potential
. Emotional - maturity realization

. Moral - conscience, realizing “right”

. Psychological - insight, self-awareness,

realization, revelation

. Social - realizing responsibility
. Intellectual/creative - learning, problem

solving, critical thinking, realizing new
understandings

. Spiritual - awakening, revelation



3 levels...

1.

Physical
2.1 Unhappy —snappy
4. v| Confused =¥clear
:‘ rf Nalve =pmature
a realizing
8. revelation



Works cited

e Works, pictures, diagrams and web resources referenced
in presentations are identified in the following slides.

e Those referenced in black are those more often used in
the “Digital Storytelling” presentation. Those
referenced in red are those more often used in the
“Then What?” presentation. Those referenced in green
are those more often used in the “Teachies are from
Venus, Techies are from Mars” presentation. However,
presentations are always in a state of evolution, and
any resource may appear in any presentation.

e Every effort has been made to identify sources, obtain
permission, provide compensation when required, and
respect copyright.

e You are free to use the content in this presentation for
non-commercial, in-house, informal purposes. Please
include this “works cited” section if you do.

e Feel free to contact me.
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